
Your Branding



An emblem constructed of 
letters from your logo (Optional).

Custom colour palette for printing 
and digital media.

A selection of typefaces to accompany your brand 
across all print and digital media.

LATO REGULAR
Lato Regular Italic

Lato Light. Sed ex es ipsae simposa ius repudis 
mosa simpeligent asperci andamenis asitios ulpa 
que erit minvele ndandel ibustib usaerec taspis 
aut omnimil eatectes eiusam quatium explitatus.

Type-Art Branding

In addition to the logo design, your 
branding package includes everything 
necessary to present your brand 
consistently across all media.

CMYK and RGB files for use in print, web and 
other digital media such as videos, social 
media, and web advertisements

A full brand guideline to ensure your brand is 
always presented consistently

V I E W O U R P O RT F O L I O

Branding is more than 
just a logo.

E M B L E M

An elegant and simple text 
based typemark.

T Y P E M A R K

C O LO U R T Y P E FAC E

MIKE BOWIE

778.989.6351

mike@mikebowie.ca

www.mikebowie.ca

1428 West 7th Ave,Vancouver

https://www.brixwork.com/realtors/real-estate-design-portfolio/


Why Choose Agency 
Grade Branding?

W E C O N S I D E R F I N A L A P P L I C AT I O N S:

• Digital (Websites, Web ads, Videos, etc.)
• Print (Brochures, Business Cards, Signs, 

Folders, etc.)
• Social Media (Instagram, Facebook, etc.)
• Branded gifts (Water bottles, Keychains, 

Hats, Pens, etc.)

W E P R E PA R E F O R A L L L AYO U T S C E N A R I O S:

• Horizontal
• Vertical
• Square
• Black & White
• Light & Dark Backgrounds

V I E W O U R P O RT F O L I O

V E RT I C A L L AYO U T

H O R I ZO NTA L L AYO U T

S Q UA R E L AYO U T, D A R K B AC KG R O U N D

https://www.brixwork.com/realtors/real-estate-design-portfolio/


V I E W C A S E S T U DY

604.816.5769
jordonsutton@gmail.com
www.jordonsutton.com

Sutton Group West Realty, #102 - 403 North Rd Coquitlam, BC V3K 3V9

 

 

jsutton@sutton.com     www.jordonsutton.com     604.816.5769     

Sutton Group West Coast Realty 
#102 - 403 North Rd Coquitlam, BC V3K 3V9

 

https://www.brixwork.com/realtors/portfolio-items/jordon-sutton-associates-realestate-design-portfolio-bc/






How do you 
want the world 
to see you?

YO U R B R A N D I S  YO U – O N A B U S I N E S S C A R D, 

O N A M O B I L E  B R O W S E R, O N A F O L D E R.



Case Study:
Mike Bowie



Ideas & Concept
The first stage of type art branding is selecting different fonts to use in the logo. Several drafts with vastly 

different styles are sent to the client to provide them with potential directions they could go with their logo. 

S T E P 1 S T E P 2 S T E P 3 S T E P 4



Focus & Refine
Based on the design direction chosen by the client, another selection of logos with more subtle differences 

will be presented to help narrow down their decision. 

S T E P 1 S T E P 2 S T E P 3 S T E P 4



Complete Design
At this stage the  final logo has been selected, colours are chosen, and minor adjustments may need to be 

done based on the clients specifications.

S T E P 1 S T E P 2 S T E P 3 S T E P 4



Final Assembly
The next step in the branding process is to create a font scheme and colour palette to accompany the 

brand on all print and digital media.

S T E P 1 S T E P 2 S T E P 3 S T E P 4

AaAa
Headers 

Lato  - Regular - All Caps - 0 pt Tracking

Special Titles & Call-outs

Lato  - Regular - Italic - 0 pt Tracking

ABCDEFGHIJKLM NOPQRSTVWXYZ
abcdefghijklm nopqrstuvwxyz
1234567890

ABCDEFGHIJKLM NOPQRSTUVWXYZ
abcdefghijklm nopqrstuvwxyz
1234567890

AaAa
Type Art Brand Font

Didot- Regular (All Caps, 20 pt tracking)

ABCDEFGHIJKLM NOPQRSTVWXYZ
abcdefghijklm nopqrstuvwxyz
1234567890

Body Copy

Lato - Light

ABCDEFGHIJKLM NOPQRSTUVWXYZ
abcdefghijklm nopqrstuvwxyz
1234567890

White

C 0 

M 0 

Y 0 

K 0

R 190 

G 155 

B 96

#BE9B60

Black

C 0 

M 0 

Y 0 

K 100

R 0 

G 0 

B 0

#000000



Your brand is 
ready to go 
everywhere.

W E B 

P R I NT 

S O C I A L M E D I A

H O R I ZO NTA L  

V E RT I C A L 

S Q UA R E


